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Topic Area 3  Plan and create a health promotion campaign:                                                     

Topic Area 4  Deliver and Evaluate a health campaign

Topic Area 3 Effective communication in health and social 

care settings

Topic Area 2 Person-centred values and how they are 

applied by service providers

Consolidation & revision of TA3 and TA2
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Produces a comprehensive plan for a health promotion campaign. Demonstrates a full understanding of: 

the aims of the campaign,  timescales,  resources needed,  safety considerations,  communication,  

methods to be used to engage the target audience,  feedback. Introduction to the campaign is effective. 

Demonstrates effective communication skills. Delivers a complex health promotion campaign.  

Comprehensive evaluation of strengths and weaknesses of: planning,  communication skills,  engaging 

individuals. Detailed suggestions for improvement. Full use of feedback

Analyse and evaluate knowledge,  understanding and performance 

the different types of communication (verbal, non verbal, active 

listening, specialist methods) as well as the importance of these in 

support rights, PCA, meeting needs, and the impact of good an door 

communication skills.

Analyse and evaluate knowledge,  understanding and performance 

of Person centred values. qualities of care practitioners (the 6 C's), 

the benefits of applying the care values for both service users and 

providsers, and the PIES effects if values are not applied. 

Analyse and evaluate knowledge,  understanding and performance of Person 

centred values. qualities of care practitioners (the 6 C's), the benefits of 

applying the care values for both service users and providsers, and the PIES 

effects if values are not applied. & the different types of communication 

(verbal, non verbal, active listening, specialist methods) as well as the 

importance of these in support rights, PCA, meeting needs, and the impact of 

good an door communication skills
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Produces a sound plan for a health promotion campaign. Demonstrates a partial understanding of: the 

aims of the campaign,  timescales,  resources needed,  safety considerations,  communication,  methods 

to be used to engage the target audience,  feedback. Introduction to the campaign is adequate. 

Demonstrates sound communication skills. Delivers a sound health promotion campaign.  Sound 

evaluation of strengths and weaknesses of:  planning,  communication skills,  engaging individuals. 

Adequate suggestions for improvement. Partial use of feedback.

 Apply knowledge and understanding  of the different types of 

communication (verbal, non verbal, active listening, specialist methods) 

as well as the importance of these in support rights, PCA, meeting 

needs, and the impact of good an door communication skills.

Apply knowledge and understanding of Person centred values. 

qualities of care practitioners (the 6 C's), the benefits of applying the 

care values for both service users and  the PIES effects if values are 

not applied. 

Apply knowledge and understanding of Person centred values. qualities of 

care practitioners (the 6 C's), the benefits of applying the care values for both 

service users and  the PIES effects if values are not applied &  of the different 

types of communication (verbal, non verbal, active listening, specialist 

methods) as well as the importance of these in support rights, PCA, meeting 

needs, and the impact of good an door communication skills.
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Produces a limited plan for a health promotion campaign. Demonstrates a limited understanding of: the 

aims of the campaign,  timescale,  resources needed,  safety considerations,  communication,  methods 

to be used to engage the target audience,  feedback. Introduction to the campaign is brief. Demonstrates 

basic communication skills Delivers a simple health promotion campaign. Basic evaluation of strengths 

and weaknesses of:  planning,  communication skills,  engaging individuals. Limited suggestions for 

improvement. Limited use of feedback.

Recall knowledge and show  understanding  of the different types of 

communication (verbal, non verbal, active listening, specialist methods) 

as well as the importance of these in support rights, PCA, meeting 

needs, and the impact of good an door communication skills.

Recall knowledge and show  understanding of Person centred 

values. qualities of care practitioners (the 6 C's), the benefits of 

applying the care values for both service users and  the PIES effects if 

values are not applied. 

Recall knowledge and show  understanding of Person centred values. qualities 

of care practitioners (the 6 C's), the benefits of applying the care values for 

both service users and  the PIES effects if values are not applied. of the different 

types of communication (verbal, non verbal, active listening, specialist 

methods) as well as the importance of these in support rights, PCA, meeting 

needs, and the impact of good an door communication skills.
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Produces a basic plan for a health promotion campaign. Demonstrates a limited understanding of:  the 

aims of the campaign,  timescales, resources needed,  safety considerations  communication,  methods 

to be used to engage the target audience,  feedback. Introduction to the campaign is brief. Demonstrates 

basic communication skills Delivers a simple health promotion campaign. Basic evaluation of strengths 

and weaknesses of:  planning, communication skills, engaging individuals. Limited suggestions for 

improvement. Limited use of feedback.

Recall knowledge and show  understanding  of the different types of 

communication (verbal, non verbal, active listening, specialist methods) 

as well as the importance of these in support rights, PCA, meeting 

needs, and the impact of good an door communication skills.

Recall knowledge and show  understanding of Person centred 

values. qualities of care practitioners (the 6 C's), the benefits of 

applying the care values for both service users and  the PIES effects if 

values are not applied. 

Recall knowledge and show  understanding of Person centred values. qualities 

of care practitioners (the 6 C's), the benefits of applying the care values for 

both service users and  the PIES effects if values are not applied.&  the different 

types of communication (verbal, non verbal, active listening, specialist 

methods) as well as the importance of these in support rights, PCA, meeting 

needs, and the impact of good an door communication skills.

K
e

yw
o

rd
s

OCR Cambridge National Level 1/2 Certificate  Health and Social Care - Year 10

Verbal communication, no verbal, specialization, advocate, active listening, braille, Makaton, values, individuality, choice, rights, independence, privacy, dignity, respect, partnership, care, compassion, competence, 

courage, commitment, guidelines, empowerment, reassurance, trusted, practitioners, qualities.

Public Health, society, communicable diseases, dependency, life expectancy, challenges, organisations, promotion campaigns, lifestyle choices, culture, health, factors, education, socio-economic factors, physical,iIntellectual, 

emotional, social, barriers, target audience, aims, evaluating, questionnaires, data, plagiarism, bibliography, engaging,.

Topic area 1 Importance of a healthy society and Topic area 2 Factors influencing health and well being

Comprehensive explanation of reasons for choice of the public health challenge. Full understanding of why addressing this 

public health challenge is important to a healthy society. Comprehensive explanation of the factors that could influence the 

health and wellbeing of the target audience. Comprehensive explanation of the barriers to leading a healthy lifestyle.  

Comprehensive explanation of the benefits of following the advice of the health promotion campaign on the chosen target 

audience in terms of PIES.

Sound explanation of reasons for choice of the public health challenge. Partial understanding of why addressing this public 

health challenge is important to a healthy society. Sound explanation of the factors that could influence the health and 

wellbeing of the target audience. Sound explanation of the barriers to leading a healthy lifestyle Sound explanation of the 

benefits of following the advice of the health promotion campaign on the chosen target audience in terms of PIES.

Limited explanation of reasons for choice of the public health challenge. Limited understanding of why addressing this 

public health challenge is important to a healthy society.  Limited explanation of the factors that could influence the health 

and wellbeing of the target audience. Limited explanation of the barriers to leading a healthy lifestyle.  Limited explanation 

of the benefits of following the advice of the health promotion campaign on the chosen target audience in terms of PIES

Brief explanation of reasons for choice of the public health challenge. Limited understanding of why addressing this public 

health challenge is important to a healthy society. Brief explanation of the factors that could influence the health and 

wellbeing of the target audience. Brief explanation of the barriers to leading a healthy lifestyle. Brief explanation of the 

benefits of following the advice of the health promotion campaign on the chosen target audience in terms of PIES

Health Promotion Campaign Principles of care in health and social care settings


